
Thank you for taking the time to fill out this survey. We understand how valuable your time is, so
everyone who responds will receive an advance digital copy of the final report (or a print one, by
request), as well as a complimentary copy of The Canadian Book Market 2018 (out March 2019). 

This study is intended to provide the industry with an overview and baseline of what is going on in
book retailing in Canada. All responses will be kept completely anonymous — data will only be
released in aggregate form. You can read our Privacy Policy here.

A couple of important points to note:

All questions refer to the sale of books in Canada. So where we ask for a percentage of
revenue, we’re looking for the percentage of your Canadian revenue.
Approximations are fine if exact numbers are not available (please round up to the nearest
round, whole number in the survey).

The survey will take approximately half an hour to complete. To speed things up, it may be helpful
to have the following information on hand prior to starting:

Knowledge of square footage and accessible features in your store(s)
Knowledge of how many employees are permanent, contract, full-time, part-time, and seasonal
Percentages and details of your store's overall revenue and revenue sources
Percentages and details of your store's operational and inventory expenses
Percentages of inventory by various formats, top-level subjects, and genres (including
Canadian content by top-level subjects)
Knowledge of approximate ROI from on-site and off-site events, social media, and other
marketing and advertising initiatives
Knowledge of specific discounts and promotions

The information on this page is being collected to ensure we do not receive duplicate responses, to
send you the final report, to allow us to get in touch in the event that we need to clarify certain
responses, and to select a winner for the free trip to Tech Forum 2019. Your contact information will
not be released or used for any other purposes.

All information released through this study will be in aggregate and respondents will remain
entirely anonymous.

1. What is your name?*

2. What is your email address?*

https://www.booknetcanada.ca/canadian-book-market
https://www.booknetcanada.ca/privacy-policy


3. What is your role at the bookstore? (Check all that apply.)*

Owner/Co-owner

Manager

Buyer

Other (please specify)

4. Are you a member of: (Check all that apply.)*

Retail Council of Canada (RCC)

British Columbia Booksellers Association (BCBA)

The Association des libraires du Québec (Québec Booksellers Association)

Atlantic Independent Booksellers Association

Canadian Children's Book Centre (CCBC)

American Booksellers Association (ABA)

None

Other (please specify)

5. What is the name of your bookstore?

6. What bookstore type best describes your store’s market focus?*

Chain

Indie general interest

Indie specialty store

Scholarly / Professional

Education / K-12

Discount

Used

Gift store

Other (please specify)



7. How long has your store been in business?*

Less than 3 years

3-6 years

7-10 years

11-14 years

15+ years

8. How many locations does your store have? (Use numbers.)*

9. What is the total square footage of your store(s)? (Use numbers only.)*

10. Does the square footage total include other integrated businesses?*

No, bookstore only

Yes, coffee/cafe/restaurant

Other (please specify)

If your store has multiple locations, keep only one store location in mind when answering the rest
of the survey questions.

11. Is your store location currently owned or leased?*

Owned

Leased

12. What is your store’s current monthly lease? *



13. Where is your store located?*

British Columbia

Alberta

Saskatchewan

Manitoba

Ontario

Québec

New Brunswick

Nova Scotia

Newfoundland and Labrador

Prince Edward Island

Nunavut

Northwest Territories

Yukon

14. What area is your store located in?*

City or urban area

Suburban area

Small town or rural area



 Currently have Will have soon Looking into having No plans to have

Wheelchair ramp to front
door

Motorized or automatic
doors

Wide aisles for a
wheelchair or stroller

Low table/counter height
at point-of-purchase

Wheelchair-accessible
washroom from the main
floor

Unisex/gender neutral
washroom

Visible and concise
wayfinding signage

Hands-free microphone
or adjustable mic stand

Sign language
interpreters (ASL)

15. Which of the following accessible features does your store currently have or offer?*

Full-time

Part-time

16. How many people are employed full-time or part-time at your store? (Use numbers.)*

Permanent

Contract

Seasonal

17. How many people are employed at your store within each of the following categories? (Use numbers.)
Seasonal refers to the Christmas/winter holiday season.

*

Employee recruitment, training, and retention



18. What are the biggest challenges facing your store in terms of recruiting and hiring employees? (Check
up to 3.)

Inability to offer competitive compensation

Inability to offer enough hours

Lack of a candidate pool / Labour shortage

Lack of required skills and experience among the candidate pool

Poor reputation of retail

Poor reputation of bookstore(s)

Lack of resources (money, time, effort) to recruit

Not finding candidates of the right fit (work culture) to hire

Not hiring enough employees in time for busy seasons

Other (please specify)

 
Currently offering

Not offering but would
like to

Not offering and don’t
want to N/A

Administrative skills

Managerial skills

Leadership
development

Product knowledge

Point of sale

Sales skills

Customer service skills

BookManager software

BookNet products &
services

WordStock software

Social media &
marketing

Health and safety

19. What training does your store currently offer new and/or current employees?



20. What are the biggest challenges facing your store in terms of employee retention? (Check up to 3.)

Inability to offer competitive compensation

Inability to offer enough hours

Lack of resources (money, time, effort) for training

Employee’s lack of skills / poor job performance

Employee was the wrong fit

Poor reputation of retail

Poor reputation of bookstore(s)

Other (please specify)

21. What was your store’s 2018 Canadian revenue (gross)?*

$40M and up

$10M – 39,999,999

$5M – 9,999,999

$2.5M – 4,999,999

$1M – 2,499,999

$750K – 999,999

$500K – 749,999

$250K – 499,999

$100K – 249,999

$50K – 99,999

$10K – 49,999

$5,000 – 9,999

$0 – 4,999



22. Comparing your store’s gross revenue in the Canadian marketplace between 2017 and 2018, how has
your store’s revenue changed?

*

Increased 26% or more

Increased 11-25%

Increased 1-10%

Stayed flat

Decreased 1-10%

Decreased 11-25%

Decreased 26% or more

 Extremely high Moderately high Flat Moderately low Extremely low

January

February

March

April

May

June

July

August

September

October

November

December

23. How would you rate your store’s foot traffic during each month of 2018?*



In-store purchases

Online/digital purchases

Institutional & wholesale
orders

Other

24. What percentage of your store’s overall annual revenue for 2018 is derived from the following revenue
sources? (Use only the nearest whole number.)

*

New frontlist books (print, ebooks, audiobooks with
2018 pub date)

New backlist books (print, ebooks, audiobooks with a
2017 or prior pub date)

Used books

Remaindered books

Other

25. What percentage of your store’s merchandise revenue for 2018 is derived from the following types of
books and products? (Use only the nearest whole number.)



 Increased Stayed the same Decreased N/A

New print books

Used print books

Ebooks & audiobooks

Remaindered books

Calendars, planners,
stationery

Paraphernalia (mugs,
apparel)

Toys & games

Other products &
inventory

Events / Ticket sales

Renting out space

26. Comparing 2017 to 2018, to what degree has your store’s sales within the following revenue
sources increased or decreased?

*

Operational expenses

Products/inventory for the
store

Other

27. What percentage of your store’s 2018 expenses were spent on the following areas? (Use only the
nearest whole number.)

*



Rent (including hydro)

Internet

Supplies & equipment

Shipping

Administration

Services (outsourcing, software)

Events (on-site and off-site)

Advertising & marketing

Staff benefits, salaries & wages

Staff training & professional
development

28. Of your operational expenses, what percentage did your store spend on the following areas? (Use only
the nearest whole number.)

*

New frontlist books (print, ebooks,
audiobooks with a 2018 pub date)

New backlist books (print, ebooks,
audiobooks with a 2017 or prior pub
date)

Used print books

Remaindered books

Calendars, planners, stationery

Paraphernalia (mugs, apparel)

Toys & games

Other

29. Of your inventory expenses, what percentage did your store spend on the following areas? (Use only
the nearest whole number.)

*



 High ROI Medium ROI Low ROI N/A

Large print books

Enhanced ebooks

Audiobooks (physical or digital)

Dementia-friendly books (a Grade 5 reading level
with adult content)

Translations

Books by and about women

Books by and about disabled people

Books by and about people who are Black,
Indigenous, and/or a person of colour

Books by and about LGBTQ+ people

Books by local contributors and/or about local
regions

Books by Canadian contributors and/or about
Canada

30. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following types of books?

*

 
Very efficient

Somewhat
efficient Neutral Somewhat inefficient Very inefficient

Receiving bibliographic records for forthcoming
titles

Selecting titles

Selecting quantities per title

Submitting/sending orders of new season
releases

Re-ordering

Ordering drop-ins

Submitting special orders for customers

Receiving orders / deliveries to store

Paying invoices

Doing inventory

Returns

31. Please rate the efficiency of the following ordering and inventory processes in your store.*



 
Very efficient

Somewhat
efficient Neutral

Somewhat
inefficient Very inefficient N/A

Shelving books

Stickering books

Selling books in-store

Selling books at on-site
events

Selling books at off-site
events

Tracking promo codes

Selling books online

Shipping orders to
customers

Advertising in print /
physical spaces

Advertising in online /
digital spaces

Advertising on social
media platforms

32. Please rate the efficiency of the following selling and marketing processes in your store. Advertising
in online / digital spaces includes websites, podcasts, radio, and TV.

*

 High ROI Medium ROI Low ROI N/A

Books for Everybody

Freedom to Read

Authors for Indies /
Canadian Independent
Bookstore Day

Love Your Bookstore

TD Canadian Children’s
Book Week

Canada Book Day

Banned Book Week

33. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following national events?

*



 High ROI Medium ROI Low ROI N/A

Speaking series

Readings

Launches

Book signings

Book clubs

Renting out space

34. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following on-site events?

*

 High ROI Medium ROI Low ROI N/A

School book fairs

Libraries

Fairs/festivals

Conferences

Pop-up stores

Speaking series

Readings

Launches

Book signings

35. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following off-site events?

*

36. Does your store currently stock books or products in a language other than English?*

Yes

No



37. In which other languages does your store currently stock books or products?

Arabic

Cantonese

French

Mandarin

Spanish

Punjabi

Tagalog

Cree

Inuktitut

Other (please specify)

Adult Fiction

Adult Non-Fiction

Juvenile Fiction

Juvenile Non-Fiction

Young Adult Fiction

Young Adult Non-Fiction

38. What percentage of your store’s book inventory do each of the following top-level subjects account for?
(Use only the nearest whole number.)

*



Adult Fiction

Adult Non-Fiction

Juvenile Fiction

Juvenile Non-Fiction

Young Adult Fiction

Young Adult Non-Fiction

N/A

39. What percentage of your store’s Canadian inventory (i.e., books by Canadian contributors) do each
of the top-level subjects account for? (Use only the nearest whole number, no decimals.) If you don't carry
any books by Canadian contributors, type 100 into the N/A field.

40. To what degree has your store’s inventory of Canadian books changed from 2017 to 2018?*

Increased 26% or more

Increased 11-25%

Increased 1-10%

Stayed flat

Decreased 1-10%

Decreased 11-25%

Decreased 26% or more



 High ROI Medium ROI Low ROI N/A

Newspapers /
magazines

Store newsletter /
circular

Direct mail 

Public transit ads

Billboards

Sidewalk sign

Indoor signs / displays

Staff picks

41. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following print or physical advertisements? Direct mail includes materials like postcards, personalized
offers, and catalogues.

*

 High ROI Medium ROI Low ROI N/A

Leveraging targeted Google Ads (formerly
Adwords)

Search engine optimization

Facebook ads

Enabling Shopping / Embedding products on
Instagram

Publisher-sponsored social media content

Email newsletters

Website blog

Podcast sponsorships / interviews or features

42. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following online or digital marketing initiatives?

*



 High ROI Medium ROI Low ROI N/A

Facebook

Instagram

Pinterest

TripAdvisor

Tumblr

Twitter

YouTube

Other

43. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on
the following social media platforms?

*

44. Of your store’s total advertising and marketing expenses, what percentage of that is covered by
publisher co-op marketing support? (Use only the nearest whole number.)

*

45. Of the following co-op practices, which are most important to your store? (Check up to 3.)*

Payment for window/in-store displays

Point-of-sale materials

Online/digital advertising

Print advertising

Author visits

Product brochures

Displays

Posters

In-house magazines

None

Other (please specify)



46. What incentives did your store offer in 2018? (Select all that apply.)*

Gift cards

Guaranteed shipping date

Package tracking

Free shipping

Free express shipping

Express shipping

Showing in-store product inventory online

Ability for customers to buy online and pick-up in-store

Ability for customers to buy online and get it delivered

Extended holiday return policy

Returns by mail

Online wishlist function

Online guest checkout

Search functionality for different ages / family members

Other (please specify)

47. What payment methods did your store accept in 2018? (Select all that apply.)*

Cash

Debit card

Credit card

E-transfer/Paypal

Gift cards

Other (please specify)



 Increased Stayed the same Decreased N/A

Customers pre-ordering

Customers buying for themselves

Customers buying for others / as gifts

First-time customers

Returning customers

Local/Canadian customers

Tourists from US and other countries

Teachers / Librarians / Educators

Student customers

Loyalty / Rewards program members

48. How have the following customer areas changed from 2017 to 2018?

49. Which of the following discounts related to segments of customers or books did your store offer in
2018? (Check all that apply.)

Loyalty / Rewards program discount

Teacher / Librarian discount

Student discount

Employee discount

Staff picks

Bestsellers

Nominees of Canadian literary awards

Winners of Canadian literary awards

Co-op titles

None

Other (please specify)

50. How many members are currently in your store's loyalty/rewards program? (Use numbers.)*



51. For which of the following holidays did your store offer promotions? (Check all that apply.)

Black Friday/Cyber Monday

Small Business Saturday

Christmas

Boxing Day

Chinese New Year

Valentine’s Day

Mother’s Day

Father’s Day

Canada Day

None

Other (please specify)

52. What’s the most innovative or successful idea / initiative you’ve seen across the book business
recently? What do you love about your bookstore?

53. Thinking about the main challenges or pain points related to running a bookstore, what would be the
most impactful changes that would help?



 
Extremely healthy Moderately healthy Neutral

Moderately
unhealthy

Extremely
unhealthy

My bookstore

Bookstores in general

Canadian publishing
industry

Publishing industry in
general

54. How would you rate the health of the following industry segments at the end of 2018?*

55. Thinking about your answers on how your bookstore, other bookstores, and the general and Canadian
publishing industry are faring, why did you give those ratings for each industry segment?

56. Is there anything else you’d like us to know about your experiences, processes, systems, ROI, plans,
etc?

Thank you for taking the time to complete this survey. We will send you an advance copy of the
final report, The State of Bookselling in Canada 2018, when it is complete.

If you have any questions about this project, please email our research team
at research@booknetcanada.ca.

57. Would you like to sign up for our weekly TinyLetter for booksellers, Let's Sell Some Books? You can
unsubscribe at any time. (Read our Privacy Policy.)

*

Yes, please sign me up

No, thanks

mailto:research@booknetcanada.ca
https://tinyletter.com/BookNet_Canada
https://www.booknetcanada.ca/privacy-policy


Name  

Company  

Address  

Address 2  

City/Town  

Province/Territory  

Postal Code  

Country  

58. If you would like to receive a printed copy of the final report, please enter your mailing address here:


	Thank you for taking the time to fill out this survey. We understand how valuable your time is, so everyone who responds will receive an advance digital copy of the final report (or a print one, by request), as well as a complimentary copy of The Canadian Book Market 2018 (out March 2019).  This study is intended to provide the industry with an overview and baseline of what is going on in book retailing in Canada. All responses will be kept completely anonymous — data will only be released in aggregate form. You can read our Privacy Policy here.  A couple of important points to note:  All questions refer to the sale of books in Canada. So where we ask for a percentage of revenue, we’re looking for the percentage of your Canadian revenue. Approximations are fine if exact numbers are not available (please round up to the nearest round, whole number in the survey).
	The survey will take approximately half an hour to complete. To speed things up, it may be helpful to have the following information on hand prior to starting: Knowledge of square footage and accessible features in your store(s) Knowledge of how many employees are permanent, contract, full-time, part-time, and seasonal Percentages and details of your store's overall revenue and revenue sources Percentages and details of your store's operational and inventory expenses Percentages of inventory by various formats, top-level subjects, and genres (including Canadian content by top-level subjects) Knowledge of approximate ROI from on-site and off-site events, social media, and other marketing and advertising initiatives Knowledge of specific discounts and promotions
	The information on this page is being collected to ensure we do not receive duplicate responses, to send you the final report, to allow us to get in touch in the event that we need to clarify certain responses, and to select a winner for the free trip to Tech Forum 2019. Your contact information will not be released or used for any other purposes.  All information released through this study will be in aggregate and respondents will remain entirely anonymous.
	Question Title
	* 1. What is your name?

	Question Title
	* 2. What is your email address?

	Question Title
	* 3. What is your role at the bookstore? (Check all that apply.)

	Question Title
	* 4. Are you a member of: (Check all that apply.)

	Question Title
	5. What is the name of your bookstore?

	Question Title
	* 6. What bookstore type best describes your store’s market focus?

	Question Title
	* 7. How long has your store been in business?

	Question Title
	* 8. How many locations does your store have? (Use numbers.)

	Question Title
	* 9. What is the total square footage of your store(s)? (Use numbers only.)

	Question Title
	* 10. Does the square footage total include other integrated businesses?

	If your store has multiple locations, keep only one store location in mind when answering the rest of the survey questions.
	Question Title
	* 11. Is your store location currently owned or leased?

	Question Title
	* 12. What is your store’s current monthly lease?

	Question Title
	* 13. Where is your store located?

	Question Title
	* 14. What area is your store located in?

	Question Title
	* 15. Which of the following accessible features does your store currently have or offer?

	Question Title
	* 16. How many people are employed full-time or part-time at your store? (Use numbers.)

	Question Title
	* 17. How many people are employed at your store within each of the following categories? (Use numbers.) Seasonal refers to the Christmas/winter holiday season.

	Employee recruitment, training, and retention
	Question Title
	18. What are the biggest challenges facing your store in terms of recruiting and hiring employees? (Check up to 3.)

	Question Title
	19. What training does your store currently offer new and/or current employees?

	Question Title
	20. What are the biggest challenges facing your store in terms of employee retention? (Check up to 3.)

	Question Title
	* 21. What was your store’s 2018 Canadian revenue (gross)?

	Question Title
	* 22. Comparing your store’s gross revenue in the Canadian marketplace between 2017 and 2018, how has your store’s revenue changed?

	Question Title
	* 23. How would you rate your store’s foot traffic during each month of 2018?

	Question Title
	* 24. What percentage of your store’s overall annual revenue for 2018 is derived from the following revenue sources? (Use only the nearest whole number.)

	Question Title
	25. What percentage of your store’s merchandise revenue for 2018 is derived from the following types of books and products? (Use only the nearest whole number.)

	Question Title
	* 26. Comparing 2017 to 2018, to what degree has your store’s sales within the following revenue sources increased or decreased?

	Question Title
	* 27. What percentage of your store’s 2018 expenses were spent on the following areas? (Use only the nearest whole number.)

	Question Title
	* 28. Of your operational expenses, what percentage did your store spend on the following areas? (Use only the nearest whole number.)

	Question Title
	* 29. Of your inventory expenses, what percentage did your store spend on the following areas? (Use only the nearest whole number.)

	Question Title
	* 30. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following types of books?

	Question Title
	* 31. Please rate the efficiency of the following ordering and inventory processes in your store.

	Question Title
	* 32. Please rate the efficiency of the following selling and marketing processes in your store. Advertising in online / digital spaces includes websites, podcasts, radio, and TV.

	Question Title
	* 33. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following national events?

	Question Title
	* 34. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following on-site events?

	Question Title
	* 35. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following off-site events?

	Question Title
	* 36. Does your store currently stock books or products in a language other than English?

	Question Title
	37. In which other languages does your store currently stock books or products?

	Question Title
	* 38. What percentage of your store’s book inventory do each of the following top-level subjects account for? (Use only the nearest whole number.)

	Question Title
	39. What percentage of your store’s Canadian inventory (i.e., books by Canadian contributors) do each of the top-level subjects account for? (Use only the nearest whole number, no decimals.) If you don't carry any books by Canadian contributors, type 100 into the N/A field.

	Question Title
	* 40. To what degree has your store’s inventory of Canadian books changed from 2017 to 2018?

	Question Title
	* 41. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following print or physical advertisements? Direct mail includes materials like postcards, personalized offers, and catalogues.

	Question Title
	* 42. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following online or digital marketing initiatives?

	Question Title
	* 43. What has been your store’s return on investment (ROI) for the resources (money, time, effort) spent on the following social media platforms?

	Question Title
	* 44. Of your store’s total advertising and marketing expenses, what percentage of that is covered by publisher co-op marketing support? (Use only the nearest whole number.)

	Question Title
	* 45. Of the following co-op practices, which are most important to your store? (Check up to 3.)

	Question Title
	* 46. What incentives did your store offer in 2018? (Select all that apply.)

	Question Title
	* 47. What payment methods did your store accept in 2018? (Select all that apply.)

	Question Title
	48. How have the following customer areas changed from 2017 to 2018?

	Question Title
	49. Which of the following discounts related to segments of customers or books did your store offer in 2018? (Check all that apply.)

	Question Title
	* 50. How many members are currently in your store's loyalty/rewards program? (Use numbers.)

	Question Title
	51. For which of the following holidays did your store offer promotions? (Check all that apply.)

	Question Title
	52. What’s the most innovative or successful idea / initiative you’ve seen across the book business recently? What do you love about your bookstore?

	Question Title
	53. Thinking about the main challenges or pain points related to running a bookstore, what would be the most impactful changes that would help?

	Question Title
	* 54. How would you rate the health of the following industry segments at the end of 2018?

	Question Title
	55. Thinking about your answers on how your bookstore, other bookstores, and the general and Canadian publishing industry are faring, why did you give those ratings for each industry segment?

	Question Title
	56. Is there anything else you’d like us to know about your experiences, processes, systems, ROI, plans, etc?

	Thank you for taking the time to complete this survey. We will send you an advance copy of the final report, The State of Bookselling in Canada 2018, when it is complete.  If you have any questions about this project, please email our research team at research@booknetcanada.ca.
	Question Title
	* 57. Would you like to sign up for our weekly TinyLetter for booksellers, Let's Sell Some Books? You can unsubscribe at any time. (Read our Privacy Policy.)

	Question Title
	58. If you would like to receive a printed copy of the final report, please enter your mailing address here:


	177132253: 
	177132255: 
	181840020[]: Off
	181840020[]: Off
	181840020[]: Off
	181840020[]: Off
	181840020_other: 
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214[]: Off
	181841214_other: 
	197980201: 
	197981326_other: 
	181841924: 
	181842118: 
	181842424[]: Off
	181842424[]: Off
	181842424[]: Off
	181842424_other: 
	200281532: 
	200289486_1383110114: 
	200289486_1383110115: 
	200289487_1383110117: 
	200289487_1383110118: 
	200289487_1383110119: 
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368[]: Off
	197992368_other: 
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944[]: Off
	197995944_other: 
	198001448_1368069215: 
	198001448_1368069219: 
	198001448_1368069221: 
	198001448_1517857854: 
	198002222_1368074894: 
	198002222_1368074895: 
	198002222_1368074896: 
	198002222_1368074897: 
	198002222_1368074905: 
	198004073_1368086731: 
	198004073_1368086732: 
	198004073_1368086733: 
	198004104_1368086897: 
	198004104_1368086898: 
	198004104_1368086899: 
	198004104_1368091755: 
	198004104_1368091756: 
	198004104_1368091757: 
	198004104_1368091758: 
	198004104_1368091759: 
	198004104_1368091760: 
	198004104_1368091761: 
	198005587_1368097154: 
	198005587_1368097155: 
	198005587_1368097156: 
	198005587_1368097157: 
	198005587_1368097164: 
	198005587_1368097165: 
	198005587_1368097167: 
	198005587_1517777877: 
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439[]: Off
	198060439_other: 
	182241180_1268054757: 
	182241180_1268054759: 
	182241180_1268054769: 
	182241180_1268054770: 
	182241180_1368472617: 
	182241180_1368472619: 
	198061724_1368476063: 
	198061724_1368476064: 
	198061724_1368476065: 
	198061724_1368476066: 
	198061724_1368476078: 
	198061724_1368476079: 
	198061724_1399508268: 
	198066766: 
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209[]: Off
	198067209_other: 
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550[]: Off
	198070550_other: 
	198071087[]: Off
	198071087[]: Off
	198071087[]: Off
	198071087[]: Off
	198071087[]: Off
	198071087[]: Off
	198071087_other: 
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653[]: Off
	198068653_other: 
	198072719: 
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697[]: Off
	198069697_other: 
	182245706: 
	182245909: 
	198075351: 
	221148233: 
	202166797_1395575608: 
	202166797_1395575609: 
	202166797_1395575610: 
	202166797_1395575611: 
	202166797_1395575612: 
	202166797_1395575613: 
	202166797_1395575614: 
	202166797_1395575615: 


