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iRex Mission StatementiRex Mission Statement

Provide Solutions for reading and writing 
content with the ease and comfort of print on 
paper, combined with interactive and 
updatable digital information.
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iRex Technologies b.v.iRex Technologies b.v.
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EE--ink characteristics:ink characteristics:

• Mobile
–Low power usage
–Light weight
–Thin

• Reading
–“close to paper” readability
–Read under all circumstances (outdoors)
–No flickering

• No video
• Not yet: full color
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Content Devices Content Devices 

Content type Digital format “Player”

Audio “MP3” I-pods , HD jukebox

Video MPEG2

MPEG4

Portable TV

iPod
Digital Camcorders

Pictures JPEG, BMP Digital Cameras,
Digital Picture Frames

Printed media:
-newspaper
-books
-company documents

-pdfs

PDF, XHTML Electronic Paper Devices
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The sweet spot for EThe sweet spot for E --readingreading

LCD Technology E-ink technology

Replacing traditional
books/newspapers 
reading
(indoors)

‘First generation 

E-books’

Providing  additional 
reading
possibilities in the 
mobile space

+ writing

+WiFi connectivity

‘PDA’s’
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Archive keys, switch 
between last opened 

content and content lister

Toolbar, contains basic set 
of tools, viewer can add 
“viewer specific” tools

Content indicator, provide 
basic navigation in the 
listed/viewed content

Navigation keys, switch 
between the selectable 

items in the current view and 
confirms the selected item

Flipbar, navigate between 
the pages in the 

listed/viewed content

Menu key, provide access 
to settings, connectivity 

and optional applications

Up key, go back to 
previous level

Connect key, 
connect to the IDS

Content Viewer

The iLiadThe iLiad ……For (all) readingFor (all) reading …………. . 
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Archive keys, switch 
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Toolbar, contains basic set 
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“viewer specific” tools

Content indicator, provide 
basic navigation in the 
listed/viewed content

Navigation keys, switch 
between the selectable 

items in the current view and 
confirms the selected item

Flipbar, navigate between 
the pages in the 

listed/viewed content
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Connect key, 
connect to the IDS

Content Viewer 
/note pad

The iLiadThe iLiad ……For (all) reading and writing!For (all) reading and writing!
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SYSTEM SPECIFICATION
•Linux operating system
•400MHz INTEL X-Scale Processor.
•64MB Ram memory
•128MB free internal FLASH memory for storing content).
•Touch sensor input using stylus.
•Rechargeable battery.
•Travel charger.
•Dimensions (wxhxd): 155x216x16 mm.
•Weight: 390 grams.
•Operating temperature is 0C to 50C.
•Storage temperature is –20C to 70C.

INTERFACES
•USB type A connector for USB memory stick. 
•CF type II slot for memory extension or other 
applications.
•MMC slot for SD/MMC memory cards.
•3.5mm stereo audio jack for headset.
•WIFI 802.11g/b wireless LAN.
•10/100MB wired LAN.

The iRex EThe iRex E --reader: the ILiadreader: the ILiad



21-11-2006

iLiad Connectivity / Ease of use iLiad Connectivity / Ease of use 

iDS (Networked)iDS (Networked)

�� toptop--downdown

Through PC/media Through PC/media 

�� bibi--directionaldirectional
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Go to Market strategyGo to Market strategy
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Value Chain = Content + Distribution + ReadingValue Chain = Content + Distribution + Reading
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(Web retail) Sample evaluation for business partners

B2B applications

B2B2C applications

Medical
Engineering
Maintenance
Security
Science/professionals
Education
Hospitality services
………

Newspaper publishing
Educational publishing
Book publishing
Museum services
……..

Partnership approachPartnership approach
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EE--publishing: New revenuepublishing: New revenue……

• Publisher function:
– make content electronically available 

though a new avenue

• Print and distribution:
– electronic paper printing
– instant (more frequent) distribution

• Retailing function:
– opportunities for multiple sales to new 

audiences (news readers )

Save on print and 
distribution costs 

“ New reader audience”

New revenues
from “LongTail”1

2

3
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EducationEducation

• All books in one 400 gram device
– Less weight for students

• New book editions are a button push away
• Interactive learning
• Professor can publish his content to targeted group  

and update weekly, daily.
• Daily School schedules
• Note taking
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B2B2C

Chinese Newspaper
www.ytdaily.com

live since 14th of November

B2B2

Airport maps
www.myairplane.com

Reference CasesReference Cases
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www.irextechnologies.com
www.ereaderoutfitters.com

Thank you for your attention.Thank you for your attention.


